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AC Ballet Celebrates 35 Years With More Performances, West Coast Tour  

And A New Board President. 
Atlantic City, NJ (July 3, 2017) - The Atlantic City Ballet. 

 

It’s Atlantic City Ballet’s 35th anniversary and their pulling out all the stops to make this a season to remember. First off 

the company is starting in July and adding two more months to their usually busy season. They’ll return to the Circus 

Maximus Theater in Caesars with eight months of dancing. Kicking it off will be a season opener fundraiser at Golden 

Nugget on July 27th entitled Celebrate The Swan, then the 35th season will officially open with a performance of Visions 

on the July 30th co-sponsored by Atlantic Medical Imaging. The company will perform every month up until December 

when they will finish the first half of their season with Nutcracker. Then it’s off to the west coast for their US Tour with 

stops in Arizona and California. After a very short break they’ll be back at Caesars to end their season with two more 

ballets which will include the much anticipated premier of Romeo and Juliet. The ballet will also be performing at their 

Ocean County home, The Strand in Lakewood, for four performances throughout the year. Continuing their community 

outreach initiative, Everyday Dance, AC Ballet will continue to provide AC residents with $12 discounted tickets to all 

their performances. As an added bonus, they will be opening their rehearsal doors to the public. Now anyone can visit the 

studio and catch a rehearsal. Up Close and Personal will be Tuesdays through Thursdays 12 to 2 at the AC Ballet studio in 

Boardwalk Hall. Suggested donation is $10.  

 

Overseeing the ballet’s board this season will be newly elected Peter Caporilli as board president. Peter Anthony Caporilli 

is Founder & CEO of Tidewater Workshop, the highest-grossing manufacturer and direct marketer of cedar lifestyle 

furnishings in the United States of America. A native of Somers Point, he was born into a legendary family of boat-

builders and craftsmen. Along with his newly appointed position on the ballet’s Board of Trustees, Peter has served as a 

board member of the Stockton University Foundation, five of which as Board President. He has been a representative to 

the New Jersey Association of State Colleges and Universities on numerous committees and is a charter member of the 

HESIG board at the William J. Hughes Center for Public Policy. Peter Caporilli is also the Lead Founder, Charter holder 

and President of the International Academy of Atlantic City. 

 

Founded in 1982, by International Ballerina, Phyllis Papa, the Atlantic City Ballet is comprised of professional dancers 

from around the world and have earned national acclaim for their technical expertise and exuberant stage presence. 
Although their home base is in Historic Boardwalk Hall in Atlantic City, the Ballet has performed in theaters all along the 

east coast. Their repertoire of original works includes such classics as A Midsummer Night's Dream, Sleeping Beauty and 

Swan Lake but Ms. Papa is most known for her innovative works such as Dracula, Caught Up In The Swing and her full 

length Carmen. Since its inception, the Atlantic City Ballet has served as one of the cultural treasures of New Jersey and 

continues a tradition of dance excellence for future generations of ballet audiences 

 

Circus Maximus Theater-Caesars Hotel & Casino-Atlantic City, NJ  

TICKETS ON SALE NOW 

Sun. July 30th-4pm-Visions 

Sun. August 27th-4pm-Ballet Goes Broadway 

Fri. September 29th -7pm In the Eye of the Storm / Impressions 

Sun. October 29th -4pm  Dracula 

Sun. November 26th-4pm It’s A Shore Holiday 

Fri. December. 16th-4pm & Sat. December 17th-7pm-The Nutcracker 

Sat.. April 14th-7pm –Midsummer Night’s Dream 

Sun. May 6th-4pm-Romeo & Juliet 

Tickets for Caesars Performances can be purchased by going to www.acballet.org and www.ticketmaster.com                              

AC Resident tickets can be purchased through the ballet office or box office 

(Season subscriptions and group discounts available) 
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Peter Anthony Caporilli 

Full Biography 

 

Peter Anthony Caporilli is Founder & CEO of Tidewater Workshop, the highest-grossing 

manufacturer and direct marketer of cedar lifestyle furnishings in the United States of America. 

Having generated over $100 million in catalog sales since 1992 and $30 million online since 

1998, Caporilli is a brand catalog expert and internet marketing pioneer with over 30 years 

experience and leadership in brand positioning, direct response marketing, customer acquisition, 

quantitative business analysis, lean manufacturing, and optimized production. With over 20 

years of service on local, regional and national boards, panels and academies, he is recognized as 

a leader in board governance, primary and higher education as well as troubled asset recovery. 

 

Caporilli was born in Somers Point, New Jersey to a legendary family of boat-builders and 

craftsmen. Most influential was his great-grandfather, A. Carl Adams, the creator of the Jersey Skiff and founder of 

Modern Boat Works, Inc., of Atlantic City, NJ. As Superintendent of the Cambridge Shipyards during World War II, 

Adams oversaw construction of the USAAF Crash-Rescue Boat, the US version of the Royal Air Force 100 Class 

Seaplane Tender nick-named “Whaleback.” Named the “greatest of his generation” by the Philadelphia Bulletin, Adams 

shared his skills with his great-grandson Peter while completing Carl’s last boat, a sneak box, “Murray”, in 1976.  

 

Caporilli was Valedictorian of the graduating class of Holy Spirit High School in 1981 and was voted “Most Likely to 

Succeed” by the 400 members of the senior class. Named a Rotary Scholar, Caporilli also won the Bishop George 

Guilfoyle Diocesan Award for Excellence in Religion and the graduate awards in Spanish and Catholic Studies. 

 

Caporilli received a B.S. in Mathematics from Stockton University in Pomona, NJ in 1985 with a concentration in Physics 

and Chemistry. During his college years, Caporilli was employed by both the Verbal and Math Skills labs on campus, and 

was a tutor-counselor in the EOF program during his sophomore summer. During the summer, Caporilli edited a 

collection of essays into a short text titled “Selected Reading for Peer Tutor-Counselors” which was later used in a general 

studies class and was selected as co-winner of “Best Tutor” by the EOF student body. 

 

Upon graduation, Caporilli was hired as a Marketing Analyst by Spencer Gifts, Inc. a $300 million marketer of novelty 

goods. Within a year, Caporilli was reporting directly to the President of the Mail Order Division as Manager of Market 

Research, and was made the youngest Executive-level employee in the history of the company at age 23. 

 

Recruited to join W. Atlee Burpee & Co. in Philadelphia in 1988 as Marketing Manager for the nation’s largest seed 

catalog and retail merchant, Caporilli established himself as the leading expert on brand database marketing, direct 

response regression modeling applications, and characteristic optimization for customer retention and acquisition. It was 

at this time that Caporilli was part of a small group of technical whiz kids who essentially gave rise to the concept of 

mathematics-based database marketing. Caporilli gained fame at the annual Direct Marketing Association Conferences, 

delivering annual papers, presentations, and lectures including, “The Effectiveness of Chi-Square” and “Application of the 

Stochastic Model” with industry icons Richard Courtheoux and DMA Hall-of-Famer Stan Fenvessey. 

 

Arriving in New York City in 1991 as Director, Women’s Apparel Marketing for Hanover Direct, the $1 billion direct 

marketing subsidiary of the Horn & Hardart conglomerate, Caporilli overhauled the brand circulation planning which 

assisted in the doubling of EBITDA for this 23-title direct marketing giant. He was promoted to Corporate Marketing 

Director shortly before leaving to devote his energies full-time to Tidewater Workshop. 

 

Tidewater Workshop, under Caporilli’s leadership, transformed the marketplace for outdoor furnishings in the United 

States. Previously limited to expensive teak offerings from Smith & Hawken and other European importers or plastic resin 

stamped imports from the Far East, Caporilli seized upon a growing trend toward eco-friendly, Made-in-the-USA 



products and combined his woodworking and marketing skills to manufacture a cedar alternative. The first $200 

advertisement, placed in the Philadelphia Inquirer in April of 1991, generated $1500 in sales the first day. After $30,000 

in subsequent sales from a few more advertisements, Tidewater Workshop was formed, was later incorporated in 

September 1991, and has become the most recognized and honored American manufacturer of cedar lifestyle furnishings. 

 

Named as an Inc. 500 List of the fastest-growing companies in America, Tidewater Workshop, the company, is or has also 

been a Casual Living Top 100 Retailer, Business News New Jersey 6th fastest-growing company, and many brand awards 

across marketing and manufacturing industries. 

 

Tidewater Workshop furnishings have been featured and celebrated on the cover of Family Circle magazine, also in 

Country Living, Traditional Home, Home Mechanix, Rebecca’s Garden, Country Home, Better Homes and Gardens along 

with Good Housekeeping and thousands of other international, national, regional and local magazines, publications, blogs, 

and news feeds.  

 

Tidewater Workshop furniture was named “Best Value” by The Wall Street Journal.  

 

Subject of a feature piece on CNN’s “Entrepreneurs Only”, Caporilli and Tidewater Workshop have also been featured on 

The Rosie O’Donnell Show, ABC’s The Bachelor, NJN, and The Today Show. Caporilli has been a frequent guest host on 

QVC spotlighting Tidewater Workshop branded furnishings. 

 

As Caporilli created this iconic brand, it was only natural that his leadership and vision have been widely sought. Caporilli 

was the cover story for Business News New Jersey “New Jersey’s Finest”, and was named one of the “Top 75 

Entrepreneurs in America” by Entrepreneur Magazine. Caporilli has also written and been interviewed extensively for 

manufacturing publications such as Wood Digest and Modern Woodworking and for marketing titles including DM News 

and Catalog Age. Maintaining strong local ties, Caporilli has been the subject of feature and cover stories in The Press of 

Atlantic City, The Courier-Post, and The Philadelphia Inquirer. A business non-fiction blockbuster titled Young 

Millionaires written by Rieva Lesonsky, featured Caporilli along with the founders of Terra Chips and Hard Candy among 

others. 

 

For the past 20 years, Caporilli has served as a board member of the Stockton University Foundation, five of which as 

Board President. He has been chair of the Scholarship and Academic Affairs committees as well as a member the 

University Presidential search committee. He has been a representative to the New Jersey Association of State Colleges 

and Universities on numerous committees and is a charter member of the HESIG board at the William J. Hughes Center 

for Public Policy. 

 

Caporilli is the Lead Founder, Charter holder and President of the International Academy of Atlantic City. One of five 

charters granted out of 87 applicants in 2014, the IAAC has partnered with SABIS International, a global educational 

concern operation 80 public and private schools in 15 countries around the world. With 52 administration and faculty 

educating 400 students in K-4 for 2016, the IAAC is adding a grade each year and has exceeded benchmarks and peer 

performance on the PARCC tests in math and ELA. 

 

Peter A. Caporilli holds an Honorary Doctor of Humane Letters degree from his undergraduate alma mater, Stockton 

University where he delivered the commencement address in 2001. In addition, he is a two-time recipient of the Paul 

Aiken New Jersey Cultural Alliance Award, the American Red Cross Community Service Award, and over 30 other 

awards and proclamations, including the naming of October 19, 2005 as “Peter Caporilli Day” in Atlantic County, NJ. He 

holds and Honorary Chef Educator degree from the Academy of Culinary Arts where he delivered the commencement 

address in 2016. 

 



In addition to his role as CEO of Tidewater Workshop, Caporilli has also lent his business acumen to numerous corporate 

and non-profit advisory and trustee boards including those of Boardwalk Bank, the Direct Marketing Association 

direct*voice, Atlanticare, The New Jersey Association of State Colleges and Universities, The LPGA ShopRite Classic, 

The Noyes Museum of Art and others. 

 

An active culinary enthusiast, sportsman and adventurer, Caporilli is a member of the national council of the 25,000 

member Chaine des Rotisseurs, the world’s oldest gastronomic society. Caporilli served as local Vice Charge de Presse 

for nine (9) years, Charge de Presse Provincial for four (4) years, Mondiale Editor for Gastronome one (1) year, 

Conseiller Gastronomique Provincial for three (3) years, Chambellan Provincial for three (3) years, hosted two (2) 

regional assemblages, two (2) regional chef/sommelier competitions in Atlantic City and has received the Bronze and 

Silver Stars.  

 

He is a also a member of Galloway National Golf Club and founding member of the Board of Governors of Hidden Creek 

Golf Club, sails his 22’ Catalina on the bay behind his home and is PADI-certified scuba diver. The father of three 

daughters, Caporilli is married to the former Sara Chiarella of New Brunswick, NJ. 


